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Abstract: How do candidates strategically use emotive language during 
elections? Whereas government candidates and incumbents are incentivized to 
use positive language to incite support for the status quo, opposition candidates 
and challengers deploy negative sentiment to foster voter discontent. Women 
candidates, though, face a double bind, making it less likely they benefit from 
negative language and limiting the strategies at their disposal. Leveraging 
approximately 165,000 tweets from 2,662 British candidates, we show women 
are more positive and less negative than men, regardless of their 
government/incumbent status. Subsequent sentiment analysis of over a million 
replies indicates why this may be the case: women are penalized for negative 
emoting—garnering more negative replies and fewer likes than men. Together, 
these findings suggest women are not simply socialized to be more positive, but 
also, they are strategically motivated to behave in gender-typical ways to appeal 
to voters and avoid backlash on the campaign trail.
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